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CORPORATE SECTOR FOR SOCIAL DEVELOPMENT* 

t is a matter of ananda (joy) that 
the context for discussing 
orporate sector social respon­

sibil ity has become more positive 
. a in recent years. A major reason 
shift in paradigm world-wide flJ'St, 

India consequently, from bur. 
ic state socialism to a broadly 

__ .--' ..... ed market-based social partner-

the macro structural adjustments 
1991 have positioned the Indian 

ec::a>my on a higher growth path of 6 
1 plus p.a. GNP, the historical 

!:3:%nX! of the social gap is enonnous. 
example, India is ranked I 34th out 
90 countries studied in the Human 

lopment Index; and also stands 
ow on the Gender Development 
and the Gender Empowennent 
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Dr. M. B. Athreya** 

The economic liberalization provides 
Indian business and foreign business 
operating in India not only new 
opportunit'ies for profits and gJ1owth, but 
also responsibility for social contri­
bution. Business is no longer the 
"villain" of the class conflict paradigm. 
It has to live upto its new role. In fact, 
in the new scenario all organizations 
including business, government, and 
even NGOs, are subject to increasing 
public scrutiny. Business is now 
expected to raise and sustain its image 
with three segments: (a) direct 
"external" stakeholders--<:ustomers, 
dealers, vendors, lenders, and investors; 
(b) direct "internal" stakeholders­
workers, executives, and promoters; 
and (c) society. 

To help make Indian business one of 
the role models for world business in 
the 21 st century, we need to focus on: 
economic vision of being the fourth 
largest economy by 20 10 A.D.; social 
vision of the world's second largest 
population living in harmony and health; 
and spiritual vision of peace with the 
self, nation, rest of the world, and the 
cosmos. 

We may think of social development 
from many angles. First, the most 
powerful force for long-tenn, sustai­
nable social development is the indivi­
dual citizen's own initiative for self-help. 
Indian ethos strongly support such 
behaviour. Udyogam purusha 
lakshanam (Industrious effort is the 
hallmark of the human being). Secondly, 
for solving various community pro-

blems, meeting its needs, creating 
collective assets and capabi'lities, the 
citizens may be encouraged and helped 
to form Local Non-Governmental 
Organizations (LNGOs )/Voluntary 
Agencies. Thirdly, the vast number of 
LNGOs may be assisted by Profe­
ssional Non-Governmental Organi­
zations (PNGOs)-Indian (e.g. CRY), 
foreign (Oxfam); bilateral (SIDA), and 
multilateral (UNICEF). They can 
provide three kinds of support-funds, 
materials, and training. Fourthly, 
business may support LNGOs espe­
cially those operating in its immediate 
vicinity, and also give support to PNGOs 
so as to enable them to reach the needy 
elsewhere. Fifthly, government has 
multi-tier organization-central, state, 
and local-especially after the 73rd and 
74th constitutional amendments. They 
too should provide support to LNGOs. 
All the three helpers-PNGOs, 
business and government-need to 
work in tandem, without destructive 
rivalry. 

There are many ways in which 
business can contribute to social 
development. 

While the government has to provide 
the macro social safety net, LNGOs 
may create millions of micro safety 
nets, and corporations can offer 
thousands of min; safety nets. This can 
be done in the immediate hinterland, 
say within the 30 kilometer radt-us of 
their factories, depots and other rural 
locations. Certain actions may invite 
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