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CampPus NEws

IILM Enjoys a Family Picnic

We all work here as friends and colleagues. We interact weather was nice and the arrangements comfortable.
with one another almost on a daily basis. But do we get an
opportunity to explore friendly ties at the family level? The
answer, is hardly ever.

Soon, Tambola began by the side of the lake. Dr.

Of course we do meet some of our col- i (L

leagues' spouses and children at the time of ™ \ 1
convocations and other institutional functions, L eer. :
but that is no more than a casual “hello, how EESESIEY SES L —
are you?" - : g

|
|

It was planned that the entire IILM team }
would enjoy a picnic on the 3rd of February, [**
Saturday, at Dundama Lake, along with their
families.

We began our journey at ten in the moming.
After the initial introductions with spouses,
children and hello-hi, we boarded the bus for
the picnic.

The trip started with ice-breaking sessions of
'who's got the biggest wrist-watch?' to 'who's
got the smallest one?' etc. Ritu Gupta took
the initiative and others followed soon. Ques-
tions, some of them weird, were asked and
the winners were awarded with packets of ——

potato chips or chocolates or cake-pieces. The lILM Family in the foreground of a panoramic view

Next came a long, long non-stop Antakshari,
kids offering their help in catching the right songs.

Chakrabarti and Razequl had the best luck that day! First
row, middle row, last row, full house—chips, chocolates,
We reached Dumdama exactly at noon, and the picnic cakes accompanied the rewards along with the money.
started with cutlets, sandwiches, tea and coffee. The

Kids were busy at a Painting Competition.
And, guess what, all won! Something or
other!

Boating followeed a sandwich lunch with
some enthusiastic ones going in for boating
before as well as after lunch. Camel rides fol-
lowed for the daring.

A final cup of tea and then the journey back.

On the way back, everyone was exhausted
and the crowd was silent, mostly sleeping,
but for those who were awake, namkeen
packets and Polos were added incentives.

The bus reached [ILM at 5:30pm. And, a fine
day ended with sweet memories to be cher-
ished and appreciation to be treasured. Tal-
ents were brought to the foreground. Many of
us had not seen the unknown sides of one
another. A day of frolic, fun, camaraderies
and a better understanding of one another.
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Placement News

Placement activity at |ILM is going on .
. One among the millions of words in the
- English language that rarely fails to .
. excite people (be he or she a toddler
or an octagenerian) is the word “dis-

with full swing. Most of the students
have already been placed and the rest
are in the process of being placed. We

have had some major successes this -
year with companies who visit only the
top few management institutes in the -
country coming to campus such as . |
ICICI Prudential etc. Even international - |
companies like PMT (the world’s fifth .
largest software company) have inter-

viewed our students.

Companies which visited IILM for cam- .
pus recruitment include Risk Manage- ‘
ment Systems Incorporated (RMSI), .
LNJ Bhilwara Group, Philips, HCL, °
Infosys, etc. Our students have also -
been placed in companies like Arcus, '
Hero Corporate, AET, Clips, Srei Inter- -

national, CMC, etc.

Visitors to the Institute :
- covery." It has an aura about it that en- |
. compasses excitement, adventure, the -
;  thrill of the not known, a quest for .
Suce ¢ knowledge and a tinge of fear about *
_ | Bradford University vis- .
ited IILM during the pe- - -
: Perhaps this explains the popularity of °
. a channel, among scores of others that -
- are on view in India today, a channel ;
the officials of the insti- * which is watched almost with religious -
fervour from school childeren to .
- CEO’s—the “Discovery” channel in In- °

. dia.

¥ Dr. David S. Taylor,
" |Director,

April 2, 2001. He had a
series of meetings with

tute, faculty members and students to -
discuss both further streamlining inter-

active modes as well as future plans
for the partners.

present a Seminar on 'Direct Market-

Marketing. The session was hugely
appreciated by the students as well as
the faculty.

Mr. Kiran Karnik, Managing Director, .
Discovery Channel (details featured *

alongside)

BevyonD BUSINESS...

On a Voyage of Discovery: Kiran Karnik
at IILM

the unknown.

. Equally fascinating is the man, Kiran :
. Karnik, who shaped the channel in this -

Dr. Mukesh Chaturvedi, Professor at ° . . 2
MDI, Gurgaon was invited at IILM to . SOUNtry- An impressive speaker, he .

: . mesmerised the faculty members over -
ing'. He talked about the Concept, Psy- " a cup of tea before he addressed our .

chology, Approach and Tools of Direct : Students.

* He had a long sesseion with a packed .
- house on the topic of “Ethics In Busi- *
. ness and Advertising".

- The topics of business and advertising
raised multiple questions on morals -
* and ethics and various topics like ethi-

L

a3

Dr. Karnik addressing students at lILM

. cal dimensions in strategic marketing,

the power of 'word of mouth', ethical is-

- sues so far as the shareholders, com-
. petitors, suppliers, employees etc. are
* concerned and issues like hidden cost,

indirect advertising and gen-
der sensitivity elements
were discussed by him. Mr.
Karnik also countered a
number of questions raised
by the students, with his
usual elan. The detailed dis-
cussion helped the students
in understanding more
about ethics and about the
unethical practices carried
out in the advertising world.
One only wished that he
spoke more on what he is
well known for—the voyage
of “Discovery." Perhaps, the

. next time.
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IILM Review is inducting new
members into the team whose
names will be announced in the
next issue.

IILM Review invites contributions
from all members of the IILM family.
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