












The 6th batch of PGDBM students 
have secured Jobs In top Indian and 

multi-natlonaJ companies. 

The batch of IIlM students has been 
placed In different functional areas of 
their specialisation-Marketing being 
a popular choice with IT, Finance and 
HRM following closely behind. The 
average salary has shot up consider­
ably, as is indicative in the trend for 
employing fresh recruits this year. 

FMCG firmS,1T companies, media and 
travel organisations dominated the 
employment scene-major players 
among them being Johnson & 
Johnson, HLL, Dabur India Ltd, Koshika 
Telecom, GE Capital, Escort Finance, 
Ranbaxy labs, Modi Revlon, Jindal 
Strips, STIC Travels, Padmini Poly­
mers, NItT, Strategic Newspapers, GE 
International S.ervlces, leemuir Air 
Express and The Hindustan Times. 

ItlM has proved its credentials by plac­
Ing its students In coveted positions 
in the corporate sector and Is we'" on 
its way to carve a niche for Itself among 
the best business schools. 

The path to wisdom Is long and 
wlndtng-it twists and turns 
And $ets snares for the un­
wary. 
The path to courage Is short 
and brief, 
It travels straight from the 
heart. 
The path to compassion Is wide 
and tranquil, 
It embraces all and lifts 
The traveller far above the 
path he traverses 

ANONYMOUS 

Book Re\'iew 

It is sheer pleasure to read anything 
which has been written by John Philip 

Jones. A long time back, I read his first 
book What 's in a Brand and the sub­
ject itself had led to high expectation 
from the writer and, for once, the au­
thor did not let us down. 

John Philip Jones has done it again. 
Behind Powerful Brands: From Strat­
egy to Campaign takes a look at what 
makes brands emerge as powerful 
household names and what home work 
is needed from the companies' side to 
ensure such successes. 

The book has been divided into eleven 
well-researched chapters and the au­
thor takes us through a guided tour in 
brand building . We often talk about 
brands in isolation. We talk of strate­
gies, we talk of advertising and we talk 
about brand building . We however, 
never think of linking these up. This is 
precisely what has been done. He 
starts with the relationship between 
advertising and salesmanship and con­
tinues with an examination of the link­
ages between strategy and advertising. 
However, the treatment, far from being 
pedantic, examines operational consid­
erations too. There is a beautifully writ­
ten chapter on how much one should 
spend on advertising. Even media bud­
gets have received proper attention. 
The book winds up with stock taking 
in advertising knowledge and studies 
some macro concepts like advertising 
impact on the economic system. The 
book concludes with a 50 point pro­
posal sheet for action by the brand 
managers. 

There seems to be a general dearth of 
good books in almost all areas of mar­
keting, specifically, in the highly dy­
namic field of brand management. The 
release of such a book, therefore, is an 
event. We only wish Mr. Jones contin­
ues writing more such books. 

GAUTAM BHATTACHARYA 

Campus News 

IILM Newsletter Man 
Turns Novelist 

Of Seminal Fluids 
by 

ZAFAR H. ANJUM 

Time Books 

Pages: 147 
Price: Rs. 95.00 

Zafar H. Anjum, aSSOCiated with the 
newsletter and journal of IIlM, has 

added a laurel to his career with his 
debut novel titled ·Of Seminal Fluids.· 
Thel novel deals with "the footloose 
dreams of today's youth" and has been 
published by Time Boo1<s, New Delhi. 

The release function was held at IILM 
on February 3,2000. Dr. Kamlesh Misra. 
Director, IIlM released the book an 
gave his blessings to the author. 0 
Debi S. Saini and Dr. M. S. Venma als 
addressed the audIence on this occa 
sian. Dr. Irfan Aizvi read a few passage 
from the novel. 

We wish Anjum a happy literary jour 
neyahead! 
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