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One machine can do the 
work of fifty ordinary 
men. No machine can 

do the work of an extraordinary 
man. 

-Elbert Hubbard 
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cif P.L,a1oll, SocMl Stilul m Ad1llll1rldilt. New Delhi: Sage Publiations, 1998. 314 pp. Is. 350 c1otMu. �' �1�8�5�~�r �. �-�;� .' 
The book is a unique cootributiOA by a social scientist examining the process o.f institutio.n-building, �e�s�p�e�c�i�~�l�y� inn. 'm-gani- _ 
zations, with emphasis on the ;nstitutiOA-atvironmenl interactions, and a peiSpective for social scientists to deal wilh transcaJden I . 

challenges in the socielY. 
[n social SCieACel, a in physical or bani sciences, knowlalge is not static. We need to question conupts and theories lIlat may have served 
their purpose earlier but have qualified applicability in the pesent context The prevailing COllCeplS have 10. be open 10. examination in the 
oontexl of societal, organizalional, business, and oda realities and their success in solving societal' prOblems and issues. The book does so. 
in I unique way. The author has worked 00 varied assigJllOOllS for o.ver SO years in II¥ee continents, the USA, Europe and Asia and kepi 
exlensive nolfs o.n hi. involvennl in work. 
The book is not an au!obio&raphy in the tndilional seMI:. Yet il is as if, one stands beside ooeseIf and looks al his own experiences an<l 
thought processes and how they have crys!allized. [ strongly recommend this book to. serious readers interested in using scientific knowl­
edge for actioo. The rtm-s. would have to keep in mind thai the book requires serious attention and is nOl meanl for bedside reading. [ have 
quoted frequently in this revieW (rom the book because. is wrilten so well and the quoleS explain the thoughts betler and IIIOO! precisely 
than I can do in this brief review. 
Proressor Ishw.r Dayal 
Shri Ram Centre for IR & HR, New Delhi 

J .C. Verma, IhtllTt CaplI4l FilUllllilll ill I •. New Delhi: Response Boob, 1997. 374 pp. Is. 42S hard/Rs. 125 paper. 
The impoNllCC of venture capilallinancing in the coo. lext o.f the �e�r�m�x�i�n�~� fmlncial syslem'se.rvicn in India in recenl yean has 
found RCOgIIilion in public policy IS reI1ecT.ed in the SEBI &uidelilleS and a number of academic studies. The book under review is 

I welcom: addilion 10. the available lile!1ture. 11';:!empll a balanced presentation oC \be prw;tices of, and scope for, such financing in the 
country in the light of globll experience. 
The strength of the book is that il is • painstakinl study. I! provides factual information about practically all the aspects o.f this emergint 
fund-based financial service in the country. It Is claimed to be designed to cater 10. a variety o.f needs �i�n�c�l�u�d�i�n�~� those of providerslusers, 
aspirants both domestic and overseas, Sludents o.f managemenl and engineering, co.mpany secreIMies, chartered accountants, MBAs, and 
financial consultanlS. 
Proressor M. Y. Khan 
University of Delhi South Campus, New Delhi 

Sai119 SeJIIUpfa. MalUlCllflenJ of Publk RtlaJionr and Commllnicatioll. Ntw Delhi: Vikas, 1997 (repriDt). m+ZSO pp. 
Rs.1SO paper. The book under review IS interesting from the poinl o.f view !hat il is nol strailjacketed.1! has treated public relations 
as part of the o.verall art and science oC co.flIlIIIIIJication. [f one were to. go aboul the contents of this book, one finds a sembiallCe o.f 

the ro.le of PR in organizational behaviour, ill business conununicatio.n, and in interpersonal field eI aI. in a broOOer sense. Modem manage­
�m�e�n�~� especially in the corporate sector, bas been using the public relations (PR) stralegies and lactics to win {Wei-' varied publics they have 
to interact with for their sustenance. In �f�a�c�~� PR is ito roore considered to. be something intangible pUl to use, as il is the most "in �I�h�i�n�~ �.�"� [t 
makes a better business sense to make PR a way o.f life within and outside an o.rganization .. 
The author al one )rinl writes: "Successful PR Can be rreasured by the abililY to convert negative siluations into. positive o.nes." The PR 
practitio.nen unfortunately are �r�a�~� obsessed by lIlis expectation. When we !all oC the co.ming o.f the '1nformalio.n Age" and the righllo. 
informalion, we need nol bJther ourselvel of using stralegie1 and lactics to. achieve the positive always. Trull! must always prevail, because 
it has no. substitute. FR, al besl is TIUJfH WFlL mID! 

Professor JaisIJri Jethwaney 
Indian Institute or Mass Communication, New Delhi 

P-.N. Rastogi, Re'"pttring lI1U/ RtillvtnJini tM Elllerprilt. New Delhi: Whftltr Publisltilll, 1997. vi+ 153 pp. Price not 
mentioned, piper. One must give credillO the author for having written a very timely book for the Indian readers so soon after the 

. • pUblication o.f the internationalllest·scller, Reenginetring lhe CiJr[HJration: A Manifesto for BUsiness Revolution By Michael 
Hammer and James Champy in 1993, which itself closely fo.llowed Michael Hammer's seminal Harvard Business Review article lided: 
"Reengineering WOtt: Don'1 Auklmate, Obliterate" in �1�9�~ �;� 

As a flflil book, it does tbl job of introducing the broad par3rrelerS o.f BPR immensely well. After diSCUSsing the nalure, significance and 
rationale ofBPR, il delves inlo. the difficull area of implementatio.n of BPR and finally, it presents the issues, scope and trends in BPR. After 
giving some idea of what BPR is, the author llIOYeI 00 from process 10. system and discusses the very importanl co.ncepts o.f fast cycle 
capability o.f the enteIprise and mass customizatiOR. 
The case studies Ire condensed and adapted rrom mostly American applications reported elsewhere. This is one area where the managers 
and practitioners would be expecting more from Iny lxd on reengillMing. There are no Indian applications reportedeitbet as a case study 
or as a success story. Appendix Two. discusses lpotential for BPR for Indian organiutioos. Ho.wever, this write-up is very general and 
focuses on possible applications in Indian u-ganizations to increase their etrlCiency"and effectiveness. 

Proressor P. K. Bhaumik 
International Management Institute, New Delhi. 

[The above book review excerpts have been taken from Management & Change, 
Vol. I, No. 2. 1997 and Vol. 2, No. 1, 1998J 


